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U.S. Department of Justice Supplemental Statement OME No. 1036002

Washington, DC 20530 Pursuant to Section 2 of the Foreign Agents Regisiration Act
of 1938, as amended.

For Six Month Period Ending 8 JUL 1%3

(Insert dale)

Registration No. £ & 4 ¢

Name of Registrant

aaw fpaland: Itat Pnodorna Board
B/u/sn/ngss Address of Regnstra ,a

Lo

d/z,ﬂw.j/ﬁm VA 2220f I—REGISTRANT

1. Has there been a change in the information previously furnished in connection with the following:

(a) If an individual;

(1) Residence address Yes [ No 3
(2) Citizenship Yes O No O
{3) Occupation Yes O3 No O

(b) If an organization:

(1) Name Yes O No B
(2) Ownership or control Yes [ No
(3) Branch offices Yes 3 No &

2. Explain fully all changes, if any, indicated in item 1.

IF THE RFGISTRANT IS AN INE}I\*’EDUAZ‘. OMIT RESPONSE TO ITEMS 3, 4, and 5.

3. Have any persons ceased acling as partners, officers, directors or similar officials of the registrant during thjs 6ga,onih repomng

period? Yes O No & R ‘{:1
o} F'ﬂ o "
f__}m ;

If yes, furnish the following information:

Name Position o 5 @a!e@}i%?c?mﬁ
o .- Enfd

s S

k FORM CRM- 154

Formerly OBD-64 PN




PALE D

4, Have anhy persons wBiet:ome: gattuers, officers, ditectors ot simifar officials during this & month teporting petiod?
Yes O Ng

If yes, furnish the following information:

Residence Date
Name Address Citizenship Position Assumed

5. Has any person named in Item 4 rendered services ditectly in furtherance of the interests of any foreign principal?
Yes O No

If yes, identify each such petson and describe his sefvices.

6. Have any employees or individuals other than officials, who have filed a short form registration statement, terminated their
employment or connection with the registrant during this 6 month reporting period? Yes O No ¥

If yes, furnish the following information:

Name Pusition or connection Date rerminated

7. During this 6 month reporting period, have any persons been hired as employees or in any other capacity by the registrant who
rendered services to the registrant directly in furtherance of the interests of any foreign principal iri other than a clerical or
secretarial, or in a related or similar capacity? Yes [ No &

If yes, furnish the following information:

Residence Position or Date connection
Name Address connection began




II—FOREIGN PRINCIPAL

{PAGE 33
8. Has your connection with any foreign prinicpal ended during this 6 month reporting period? Yes O No X
If yes, furnish the following information:
Name of foreign principal Date of Termination
9. Have you acquired any new foreign principal' during this 6 month reporting period? Yes O No &
If yes, furnish following information:
Name and address of foreign principal Date acquired

10. In addition to those named in Items 8 and 9, if any, list the foreign principals’ whom you continued o represent during the
6 month reporting period.

"MW Dy 2aZ Frvdivoinsd Board

INI—ACTIVITIES
11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal

named in ltems 8, 9, and 10 of this statement? Yes No O

If yes, identify each such foreign principal and describe in full detail your activities and services:
/(fu.. /gt,j,c /0 W ad el P s

I'The term “foreign principal™ includes, in addition to those defined in section (b} of the Act, an individual or organization any of whose activities are directly or indirectly supervised, direcied, controiled,
financed, or subsidized in whole or in major part by a foreign government, foreign politicat pariy, foreign organization or Foreign individuak (See Rule 100(a){ %)
A registrani who represents more than one foreign principalis required lolistin the siztements he files upder the Act only those foreign priacipals for whom he is not entitled to clzim exemption undsr Section

3 of the Act. {See Rule 208}
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12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity? as defined below?
Yes O No @

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter,

13. Inaddition to the above described activities, ifany, have you engaged in activity on your own behalf which benefits any or all of
your foreign principals? Yes O No @

If yes, describe fully.

2The term “political activities” means the dissemination of palitical propaganda and uny olher activity which 1he person engaging Lherein believes witl, or which he imends to. prevait upon, indoctrinate,
convert, induce, persuade, 0r in any other way influence any agency o elficial of the Government of the United States or any section of the public within the United States with reference toformulating, adopting.
ur chinging the domestic or foreign poticies of the United States or with refesence 1o the palitical or public interests, policies, or relations of 4 government of a foreign country of a foreign political party.
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IV—FINANCIAL INFORMATION

14. (a) RECEIPTS—MONIES
During this 6 month reporting period, have you received from any foreign principal named in Items 8, 9 and 10 of this

statement, or from any other source, for orin the interests ofany such foreign principal, any contributions, income or money
either as compensalion or otherwise? Yes @ No O

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.’

Date From Whom Purpose Amount

Total

{b) RECEIPTS—THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in [tems 8, 9 and 10 of this statement, or from any other source, for or in the interests of any such foreign principal?
Yes O No ¥

If yes, furnish the following information:

Name of Date Description of
JSoreign principal received thing of value Purpose

34 registrant is required to file an Exhibit D if he collects or receives contributions, logns, meney, o other things of value for 8 foreign principal, #s part of a fund raising campsign. Se¢ Rule 201(2)
*Things of value include but are not limited to gifs, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over compeltitors, “kickbacks,” and the like,




(PAGE B}

15. (a) DISBURSEMENTS—MONIES
During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in ltems 8,9 and 10 of
this statement? Yes B No O .
(2) transmitted monies to any such foreign principal? Yes O No Q
If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To Whom Purpase Amount

dew /aj,a_/z Ebaboralive added Lo thos f1y tfanen

Total
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15. (b} DISBURSEMENTS—THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in items 8, 9 and 10 of this statement?

Yes [ No i

If yes, furnish the following information:

On behalf of ' Description
Dare Name of person what foreign of thing of
disposed to whom given principal value Purpose

(c) DISBURSEMENTS—POLITICAL CONTRIBUTIONS
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any

other person, made any contributions of money or other things of value® in connection with an election toany political office, or
in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes O No i

If yes, furnish the following information:

Name of ‘
Amount or thing political Name of
Date of value arganization candidate

V—POLITICAL PROPAGANDA

(Section 1(j) of the Act defines “political propaganda” as including any oral, visual, graphic, written, pictorial, or other
communication or expression by any person (1) which is reasonably adapted to, or which the person disseminating the same
believes will, or which he intends to, prevail upon, indoctrinate, convert, induce, or in any other way influence a recipient or any
section of the public within the United States with reference to the political or public interests, policies, or relations of a
government of a foreign country or a foreign political party or with reference to the foreign policies of the United States or promote
in the United States racial, religious, or social dissensions, or (2} which advocates, advises, instigates, or promotes any racial, social,
political, or religious disorder, civil riot, or other conflict involving the use of force orviolence inany other Americanrepublicorthe
overthrow of any government or political subdivision of any other American republic by any means involving the use of force or

violenge.)

16. During this 6 month reporting period, did you prepare, disseminate or cause (o be disseminated any political propaganda as
defined above? Yes O No @

IF YES, RESPOND TO THE REMAINING ITEMS IN THIS SECTION V.

17. ldentify each such foreign principal.

5Things of value include but are not limited to gifts, interest free joans, expense tree traves, Tavored stock purchases, exclusive rights, favored treatment aver competitors, “kickbacks,” and the Hike.




(PAGE 8}

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating political propaganda? Yes [J No O
If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
19. Dwuring this 6 month reportmg pertod did your activities in preparing, disseminating or causing the dissemination of political
propaganda include the use of any of the following:
O Radio or TV broadcasts O Magazine or newspaper [ Motion picture films O Letters or telegrams
articles :
O Advertising campaigns O Press releases 3 Pamphlets or other [0 Lectures or
publications speeches
O Other (specify) /V’4
20. During this 6 month reporting period, did you disseminate or cause to be disseminated political propaganda among any of the
following groups:
O Public Officials O Newspapers O Libraries
O Legislators O Editors O Educational institutions
O Government agencies A/ /4_ O Civic groups or associations 0 Nationality groups
O Other (specify) ___ -
21. What language was used in this political propaganda:
O English /Y /4_ {1 Other (specify)
22. Did you file with the Registration Section, U. S Department of Justice, two copies of each item of political propaganda material
disseminated or caused to be d A)s jinmated during this 6 month reperting period? Yes O Ne O
23. Did you label each item of such political propaganda material with the statement required by Section 4(b) of the Act?
Yes [1 No O N A
24, Did you file with the Registration Section, U.S. Department of Justice, a Dissemination Report for each item of such political
propaganda material as requirx? %Rule 401 under the Act? Yes O No O
VI—EXHIBITS AND ATTACHMENTS
25. EXHIBITS A AND B

(a) Have you filed for each of the newly acquired foreign principals in item 9 the following:

Exhibit A® Yes O No O
Exhibit B’ Yes O No O

N A

(b} Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you represented
during this six month period? Yes [ No O .

If no, please attach the required exhibit.

If yes, have you filed an amendment to these exhibits? Yes O Ne O

If no, please attach the required amendment.

SThe Exhibit A, which is filed on Form CRM-157 (Formerly OBD-67) sets forth the information reqmred to de disclosed concerning uch l‘om;a principal.
"The Exhibit B, which is filed on Farm CRM-155 (Formerly OBD-65) scts forth the inf ion tg the agt ar und 54 the registrant and the forsign principal.
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26. EXHIBITC

If you have previously filed an Exhibit C8, state whether any changes therein have occurred during this 6 month reporting
period. Yes O No O

If yes, have you filed an amendment to the Exhibit C?  Yes O No OO

If no, please attach the required amendment. ‘ NA

27. SHORT FORM REGISTRATION STATEMENT

Have short form registration statements been filed by all of the persons named in Items Sand 7 of the supplemental statement?
Yes [J No O :

If no, list names of persons who have not filed the required statement,

S

The undersigned swear(s) or affirm(s) that he has (they have) read the information set forth in this registration statement and
the attached exhibits and that he is (they are) familiar with the contents thereof and that such contents are in their entirety true and
accurate to the best of his (their) knowledge and belief, except that the undersigned make(s) no representation as to the truth or
accuracy of the information contained in attached Short Form Registration Statement, if any, insofar as such information is not
within his (their) personal knowledge.

(Type or print name ynder each signatire)

{Both copies of this statement shall be signed and sworn 10 before a notary public or
ather person suthorized to administer oaths by the agent, if Lhe registrant isan ingividuat,
or by a majority of thase partners, offictrs, directors or persons performing similar

funictions who arc in the United States, if the registrant is an organization.} i I éﬁ%/}/T
- *

—_ W

2 B oW

Subscribed and sworn to before me at AAJQ)-J\ a\ét’bl'\ ; UM (3(‘} o .vy.. g b t's
__,%t,f) ;’: ~a

S B o e ——

)

T T

i Tk
this e day of -A;OObAJA}P' .19 23

ERE

{Signature of notary or other offices} /

— _ %ﬁ g 1gid

$The Exhibit C, for which no printed forem is provided, consists of u trize copy of the charter, articles of incorporatien, associstion, constitation, and bylaws ofd ré’gzstr’én&éﬁw crganization. [ A waiverof
the requirement to file an Exhibit C may be obtained for good cause upon writien application lo the Assistani Aitoraey General, Crimsinal Division, Internal Security Section, 1.5, Department of Juslice,
Wwashinglon, D.C. 20530.)

rU.5. GOVERRMENT PRINTING OFFICE: 1982 - 312-332/50341




UNITED STATES DEPARTMENT OF JUSTICE
REGISTRATION UNIT
CRIMINAL _DIVISION
WASHINGTON, D.C. 20530

. ‘Flease ansver tie following gquesticns and return this:sBest:

in triplicats witk your supplemental statamsnt:

1. Is your.answer <o Item 16 of Ssction V {Political
‘Propaganda - page 7 of Form CRM=-i5d, Jorasrly Forzm- OBRDP64~-~-
! Supplamental Stateamant):

_ I:es o2r HNo

(I£ your anawer to questiocn 1 is ‘7es® do not answver
question 2 of tiis form.)

2. DO you disseminats any material in conmecticn with your—
: registration:

gas or No

(If your. answer to gquestion 2 is ''yes* plaase forwerd foT~
our raviaw-copies of all_such material_insiuding: ilms,
film.catalogs, pOSTErsS; Lbrochurss, PIess raleases. etc.
which you have disseminated during ths past-six moaths.)

5T

Sigpacure

L. T SESANT
Pleass type or pPrint NARS of
signatory-on the line zbove

D\‘\/\Qx P{Q.\_/‘ .’_I_-\*’\C(ﬁlsl Q‘b‘ \ A
3

Titla




REGISTRATION NO.: 2526 PAGE 10
ATTACHMENT IN ELABORATION OF ITEM 11

THE NEW ZEALAND MEAT PRODUCERS BOARD IS A STATUTORY BOARD OF NEW ZEALAND, WITH A
REPRESENTATIVE IN WASHINGTON. IT IS A BOARD REPRESENTING THE MEAT FARMERS OF
NEW ZEALAND., I, THE UNDERSIGNED, HAVE BEEN TEMPORARILY SECONDED TO ARLINGTON VA
OFFICE TO MANAGE ITS AFFAIRS.

PRIMARY FUNCTIONS ARE AS FOLLOWS:

(A} TO OBSERVE, MONITOR AND REPORT ON THE MEAT MARKET IN NORTH AMERICA. THIS
FUNCTION BEING PARTICULARLY RELATED TO IMPORTS OF NEW ZEALAND MEAT INTO THE USA

AND CANADA.

VARIOUS MEETINGS WITH WASHINGTON ATTORNEY TO DISCUSS IMPLICATIONS OF
MEAT IMPORT LAW, LAMB COUNTERVAILING DUTY. CANADIAN TARIFF NZ IMPORTS

(B) TO ASSIST TRADE INQUIRIES FOR NEW ZEALAND MEAT.

RESPONDED TO CALLERS SEEKING INFORMATION ON NEW ZEALAND MEAT
(C) TO LIAISE WITH THE NEW ZEALAND EMBASSY, CONSULATES, AND TRADE COMMISSIONERS,
AND OUR ATTORNEY ON ANY DEVELOPMENTS THAT MIGHT AFFECT NEW ZEALAND MEAT.

KEPT INFORMED ON DEVELOPMENTS CONCERNING GATT, NAFTA,
LABELLING/NUTRITION, MIL, CANADIAN TARIFF ON NZ BEEF IMPORTS

(D) TO ASSIST TRADE AND FARMING VISITORS FROM NEW ZEALAND.
ACCOMPANIED NZ FARMING REPRESENTATIVES ON WEST COAST

(E) TO LIAISE WITH FARMER BODIES IN THE USA AND CANADA, SUCH AS
CATTLE AND SHEEP FARMER ORGANISATIONS; AND ALSO MEAT TRADE ASSOCIATIONS.

ATTENDED CONVENTIONS/MEETINGS WITH AMI, MICA, ASI, NCA, NLS&MB,
CANADIAN SHEEP FEDERATION, CANADIAN MEAT IMPORTERS, WSMA

(F) TO PROMOTE THE NEW ZEALAND MEAT INDUSTRY
PLACED ADVERTISEMENTS IN PROCESSING/RESTAURANT RELATED MAGAZINES.
DISTRIBUTED A NEWSLETTER PROMOTING NEW ZEALAND MEAT.

SPONSORED LUNCHEONS AT ACF REGIONAL CONVENTIONS
DISTRIBUTED NZ LAMB COOKBOOK TO CHEFS/ACF MEMBERS

LAURIE BRYANT




REGISTRATION NUMBER: 2526

SUPPLEMENTAL STATEMENT IN ELABORATION OF ITEM 14A

PERIOD ENDING JULY 8 1993

PAGE 11

FEBRUARY

MARCH

APRIL

JUNE

- e e b P G T RS S e e A L M I WS P S W ki W T A -

ANN MCLEAN/REIMBURSE
MUIRHEAD/REIMBURSEMENT
L BRYANT/BEEF CATTLE BD REIMB
ASI/CONVENTION DUPLICATE REGIS
PILOT TRADING - REIMBURSEMENT
HARTFORD/AUTO INS~DAMAGE

M MUIRHEAD-AUTO RPR REIMBURSEMENT

NZ REMITTANCE

HARTFORD INSURANCE AUTO PAYMENT
M. MUIRHEAD REIMBURSEMENT

VA POWER (PRG)

L. BRYANT REIMBURSEMENT

M MUIRHEAD-LAMB REIMBURSE
EMBASSY SOCIAL CLUB-LA REBU
COUNTY OF FAIRFAX

PILOT TRADING

NZ MARCH REMITTANCE

CATTLELMENS BEEF PROMO & RSH BD REIM
M. MUIRHEAD~-PHONE REIMBURSEMENT

ITT HARTFORD-AUTO INS REIMBURSMENT
PEAK MGMT - REIMBURSEMENT (LIB)

NZ REMITTANCE
AMI-REIMBURSEMENT CANCELLED SHOW
M. MUIRHEAD-REIMBURSEMENT PHONE

NZ MAY REMITTANCE

MJM TRAVEL REIMBURSEMENT
MJM PHONE REIMBURSEMENT

LIB CABLE REIMBURSEMENT
CATTLEMENS BEEF PROMO BOARD

NZ JUNE REMITTANCE

OLIVER CARR-RENT CREDIT

M. MUIRHEAD-PHONE REIMBURSEMENT
TRAVEL REIMBURSEMENT

L. BRYANT-CABLE REIMBURSEMENT
TOTAL

125,00
6,433.50
5,245.69

297.63

75,000.00
5,537.31
19.42
97,84
54.70
84,59
242.25
161.08
3,677.45

75,000.00
1,170.70
15.42
53.00
1,426.65

75,000.00
8,400.00
68.94

75,000.00
167.84
15.92
23.85
2,050.08

75,000.00
131.03
19.42
39.34
33,10

411,686.41




REGISTRATION NUMBER: 2526 PAGE 12
SUPPLEMENTAL STATEMENT IN ELABORATION OF ITEM 15A
6 MONTH PERIOD ENDING JULY 8 1993

EXPENSES
PERSONNEL $ 188,033
COMMUNICATIONS (TELE,TELEX FAX,POSTAGE 49,067

COPYING,OFFICE SUPPLIES,PRINTING,
SUBSCRIPTIONS , MEMBERSHIPS, PUBLICATIONS,
(TRAVEL $37,201)

MOTOR VEHICLE . 3,047
PROPERTY (OFFICE) 24,186
FEES - BRONZ & FARRELL WASH DC 37,865
PROMOTION (S LAIRD JENKINS CORP-ARL VA) 111,863
CAPITAL EXPENSE 16,073

REPLACEMENT AUTO
ENTERTAINMENT 6,154

TOTAL $ 436,288




REGISTRATION NUMBER: 2526

SUPPLEMENTAL STATEMENT IN ELABORATION OF ITEM 15A
6 MONTH PERIOD ENDING JULY 8 1993

PAGE 13

TRAVEL

LAURIE BRYANT

JANUARY

FEBRUARY

MARCH

APRIL

MAY/JUNE

DENVER
CHICAGO
TORONTO
OTTAWA

DALLAS
FT WORTH

OTTAWA -
RENO
SEATTLE

TORONTO
DENVER

DALLAS/

FT WORTH
OTTAWA

NEW ZEALAND
MEXICO CITY
TORONTO
NONTERREY

MICHAEL MUIRHEAD

JANUARY
FEBRURARY

MARCH

APRIL

MAY

JUNE

COLUM OHIO
CHICAGO
RENO

S.FRAN

NEW ZEALAND

BOSTON/
NEW YORK

LA/OAKLAND/
SAN FRAN

MEXICO CITY

ATLANTA
MEXICO CITY/
MANZANILLO/
MONTERREY
DALLAS/FT W
ATLANTA

NATIONAL CATTLEMENS ASSOCIATION MEETINGS
NATIONAL LIVESTOCK & MEAT BOARD MEETINGS
INDUSTRY MEETINGS

MEETINGS WITH GOVERNMENT OFFICIALS

BEEF BOARD MEETING

CANADIAN CATTLEMENS ASSOCATION AGM
WESTERN STATES MEAT ASSOCIATION CONVENTION
MEETING WITH ASI EXECUTIVE

MEETING WITH AMIC EXECUTIVE
BEEF BOARD MEETING

BEEF BOARD MEETING

CITT INQUIRY
MANAGEMENT MEETINGS
PROMOTION

CMIC AGM

PROMOTION

INDUSTRY VISIT - WENDY’S

¥

AMI MEETING

WESTERN STATES MEAT ASSOCIATION CONVENTION
/WITH WIFE

AMERICAN CULINARY FEDERATION CONVENTION &
TRADE VISITS

COMPASSIONATE TRAVEL FOR WIFE

TRADE VISITS

ACCOMPANY NZ VISITORS ON INDUSTRY VISITS
MAKE ARRANGEMENTS FOR JUNE PROMOTION/SEMINAR
INDUSTRY VISIT

PROMOTION-EDUCATION SEMINARS

MEETING WITH ASI
MEETING WITH ARCOP

TOTAL $37,201




LEaN BEEF RICH REWARDS.

v Satisfy your customers’ demands for leaner refrigerated or frozen — consistently sized for

& beef formulations easily, profitably with lean  even cooking and less waste. &” And all New
BT Neow Zealand beef. Range-fed New Zealand  Zealand beef is raised in a clean environ-

beef is guaranteed to meet manufacturer’s specified  ment, with consistency and quality assured g

leanness within 1/2% — whether you order New by advanced stock management, modern
Zealand cow meat up to 93% lean ... or our large  processing technology, rigid quality inspection and
supply of young bull meat up to 97% lean. state-of-the-art packaging. Enrich your business with

ﬁ;‘ New Zealand is also your best New Zealand beef — reliably lean, depend-

<y LEALJ

. (‘a 7—\\ s s s .
source for lean primal cuts made from ,;%é_ o ably delicious! For more information, call

top quality steers fed o high protein diet the New Zealand Meat Producers Board,

of clover and meadow grass. Available .ééz'\AND LP‘-\I\%. (703) 243-1295.

Reliably lean, dependably delicious.

WRITE #35 ON READER SERVICE CARD




WE SPEaK YOUR LANGUAGE

N“ Healthy profits. One reason

pecetacular. New Zeaiand may be half a world

away, but when it comes to understanding—and
meeting—your specifications and standards, we stand
with you like nobody else on earth. M So whether
you're a processor looking for lean meat for grinding or a
foodservice buyer looking for tasty primal cuts, vou can
count on New Zealand beef to tun true to specs. In fact,
New Zealand beef CL ratings are so dependable,
you can bank on a tolerance of less than ¥2%.
And you'll find our primal cuts consistently

. . . .
sized, time after time. No waste, No re-works.

N %‘
& Zp S

our beef tastes so good is that our
little country of New Zealand sets

international standards for beef

stock care, hygiene, processing, and packaging. The meat

we produce is quality meat you can trust and your custom-

ers can enjoy. M When you're looking the world

over for quality beef, look to New Zealand
beef. For more information, call the
New Zealand Meat Producers Board,
(703) 243-1295.

Because the Bottom Line is Reliability.
Virite In No. 138 on Readar Servize Card
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ZEALAND
MEAT

MESSAGE FROM THE DIRECTORS

U.S. MEAT IMPORT LAW

[ FEEEEEEEEEE R NSRS E R RN R SRR R RN SRR RN ERNERNNENRMNEREN}]

space ta the important and ropical issue of the

“ULS. Meat Import Law™ and the reasons why
this archaic law should be removed from the
books.

We have no apologies to make for our con-
centration on this issue which affects our beef
producers and industry and also affects a wide
spectrum of U.S, industry and consumers.

“the law hurts us at home, and doesn’t help
us overseas” —Dan Murphy

The law is an archaic and artificial legislative
mechanism which severely distorts the prices of

New Zealand heef
| in this market and
world wide. The
law increases the
cost of raw materi-
al ta U.S. proces-
sors, raises the
cost of finished
woods 1o con-
sumers, creates

l n this issue, we have devoted most of the

severe price com-
petition for LS.
heef exporters in
the growing Asian
markets, reduces employment and earning oppor-
tunities at the nations’ ports, has a negative effect
on downstream infrastructure in the transport,
warehouse and customs agency businesses and
impacts on the aitline industry with reduced air-
freight imports of fresh beef.

“the key to a level pluying field is equal
access.” —Stephen Wolf

Michael Muirhead

A study by the Sparks Company Inc., an
agricultuee information and consulting firm,
indicates that in 1991, the MIL cost the U5,
domestic economy $260 million; an earlier ITC
report quoted by the editor of Meat and Poultry
magazine puts the cost of the taw in economic
disruption to U.S. processors at $132 million -
huge ransoms for no apparent benefit to the
economy. The long suffering consumer again
pays through the nose,

“clearly, US processors have good reason to
oppose blatant protectionist policies” —Dan
Murphy

The law in
reality has no
positive effects
on the domestic
cattle producing
industry and it
can be argued
that, even from
their perspective,
the real effects of
this flawed legis-
lation are nega-
tive,

The domes- Laurie Bryont
tic industry is basically geared towards producing
fed beef. Imports of lower-priced very lean manu-
facturing beef create a market for domestic fat
trimmings — a by-product of the fud beef industry
which otherwise would have a limited market and
could end up as rendering material, Without
imports the market complex has insufficient sup-
plies of “high lean” manufacturing beef,

continued on page 4

NEW ZEALAND MEAT PRODUCERS BOARD

1110 N. Glebe Rd. Suite 580
Arlington, VA 22201

Bulk Rate
U.8, Postage
PAID
Permit No. 293
Merrifield, VA




US PROCESSORS MAY LOSE OUT

X XN EEX R EEEEERARERNRRERRENZEERENRE SRR RN RN R RN R RN N R R RS R R BN R NN NS RNN/

amburger-loving
President Bill
Clinton may be

amongst those American con-
sumers who feel the impact of
beef import restrictions under
the Meat Import Law later chis
year.

As at April 30, New
Zealand had already exported
50 percent of its 192,000
tonne allocation for the whole
calendar year, while Australia
had exported 44.6 percent of
its quota of 315,200 tonnes.
This raises the distinct possi-

bility of supply difficulties later
in the year. New Zealand
imports to the US were up by
4.5 percent on the same period
last year, and Australian
imports up by a third.

US meat processors who
are regular customers for New
Zealand and Australian beef
ate already becoming con-
cerned that the restrictions
may disrupt their supplies,
according to Phillip Schulz,
director of purchasing for
Arcop, Inc., which is famous
for its Arby’s roast beef sand-

wiches. He and Tom Pechn,
the fresh meat coordinator for
one of his major suppliers,
Peck Foods, were recently in
New Zealand to discuss supply
with a range of beef exporters.
The Arcop operation uses
quantities of frozen 100 per-
cent visual lean beef, which it
prefers to soutce from New
Zealand and Australia “which
have the cleanest beef in the
world." Arcop is a customer
for “red beef”, selected primals,
rather than manufacturing
grade beef. Exporters in New

Zealand and in Australia have
told them this is the type of
beef, for which there are buy-
ers elsewhere, which they are
having to divert away from the
US market while quantities
are restriceed.

Processors worried that
they will not be able to get the
beef they prefer, plan a meet-
ing next month to point out
the problems the Meat Impont
Law is causing within the U5,
Phillip Schulz said.

BEEF DIVERSIFICATION -
TO MARKETS OTHER THAN THE USA
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S importers have
been commenting
for sume time of a

reduction in the availability of
offers of beef from New
Zealand and have asked why.

The reason is forced require-
ment to sell a percentage of
praduction outside of the US.
Qur industry would dearly love
to sell the traditional 75% of
preduction to the US at US

prices instead of having to
divert 40%-45% to other less
attractive markets. The diversi-
fication percentage is what we
have identified as necessary to
market elsewhere. Entries to

the US to mid May indicate
that 53% of our restraint level
has already been entered, The
amounts entered in 1991 and
1992 were 36% and 32%
respectively.

Destination of Shipments-Oct/March 199112 und 199213
(tonnes shipping weight)

1991/2 % of Shipments  *1992/3 % of Shipments

USA 107376 77.6 107754 72.2
Canada 6866 5.0 17993 12.1
ROK 7348 5.3 3675 1.5
Taiwan 305t 22 3556 2.3
Okinawa 1339 1.0 1213 0.9
Japan 2017 1.5 1803 2.6
Pacific 3603 2.6 3790 2.5
Mexico 1654 1.2 998 0.6
Qther 5043 3.6 6426 4.3
Total 138297 100.00 *1459208 100.00
*Provisional.

VRA Quantitics and US Imports

1993 1992 1991
Australia 315202 340578 337157
*New Zealand 192777 206634 210099
Other_- 63140 52961 65310
Total 571119 600173 603566

*Down 4.84% on ‘92 and 5.38% on 91 impors.

Beef Slusghter. Head. (to end Muarvch)

1993 1993 1991
Steer 341913 3424217 343017
Heifer 97851 87797 16416
Cow 372052 373236 401480
Bull 410967 338210 317421
Compared with last year the major variances are:
Steer down 0.2%
Heifers up 11.5%
Cow down 0.3% .
Bull up 21.5%
Total up 7.1%

Anticipated staughter is
expected to reach 2 million
head with production increas-
ing by 10-11%.

Exports to Canada are
expected to increase to above

last year's historically low fipure
of 19000 tonnes,

Exports to Mexico are fore-
cast to substantially increase
above last year's tonnage.




BEEF SLAUGHTER NUMBERS
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frer a slow start to
the heef slaughter
season (the New

Zealand season is from |
Ocrober until 30 September)
processing plants are now gen-
erally operating at capacity
with slaughter to Jate 7.1%
ahead of the same time last
year. This compares to an 8%
decline in comparative slaugh-
ter numbers as at mid January.
Total beef production for
the year is still forecast for an
11% increase compared o last
year but due o artificial quan-

titative restrictions that have
been imposed preventing unre-
stricted entry to this market,
the estimated 21,000 tonnes of
additional production will not
find its way to the US. = in
fact our allocation is 14,000
tonnes less rhan what we were
able to enter in 1992, The
carry over or bonded quantity
that has already been entered
in January, of 14,000 tonnes,
further reduces the amount of
heef able 1o he entered into
commetce for the remainder of
this year.

UNIVERSITY NEWS/
ANIMAL WELFARE
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he first chair in
AnimalWelfare
Science in the

Southern Hemisphere has
been established at Massey
University. In a further
demonstration of a commit-
ment to animal welfare and
leadership in this area, New
Zealand has joined forces with
the Australian Council for the

Care of Animals in Research
and Training.

New Zealand has long
been recognized as a world
leader in humane slaughter
research, technology and the
application of developments to
a commercial conclusion. A
number of overseas plants are
now utilizing New Zealand
developed technology.

AFFCO PLANS
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FRCQO the giant
beef processing
company, hy New

Zealand standards, has
announced plans for a major
rebuild of its Moerewa (in the
North of New Zealand) plant,
The new plant, designed by
the team responsible for the
recently commissioned state-
of-the-art Manawatu Beef

Packers plant in Feilding, will
incorporate a number of simi-
lar high-tech features which
will provide enhanced quality,
improved hygienic purity and
increased efficiencies,

RAISING THE LOWE FAMILY PROFILE
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wo members of the
Lowe family are now
competitors in the

New Zealand beef industry.

Graeme Lowe (Lowe
Walker), one of the meat
industry’s longest established
identities, is to build a new
processing plant in the North
of New Zealand.

The new plant will be
modeled on the small-size high
output plants already operated
by Lowe Walker at Paeroa and
Te Aroha.

Lowe Walker is a private

company which last year was
New Zealand’s sixth ranked
meat exporter with f.o.b. sales
valued at $30C million. Lowe
Walker also operates a high
capacity plant at Hawera and
in 1991 acquired the former
New Zealand Beef Packers
plant in Hastings.

The main focus for Lowe
Walker is beef, with an 18.2%
share of the North Island mar-
ket last year.

The new plant to be built
should be in operation in June
and with the planned through-

put of 200 head a day, should
boost the company's through-
put to 350,000 head.
Meanwhile, Andrew Lowe,
once a director and general
manager for his father's compa-
ny, has opened a new $3.4 mil-
lion beef processing plant. Hill
Country Beef plans to process
140 cattle a day in a 7-day
operation. Andy Lowe says
that the company will market
most of its own beef, focusing
at first on North and South
Asia. It is expected that man-

ufacturing beef from this plant
3

will be available for the U5
market.

Hill Country Beef is a com-
pletely separare operation to
Lowe Walker and according to
Graeme Lowe will be in com-
petition with Lowe Walker for
Jivestock and markets.
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MESSAGE FROM
THE DIRECTORS

U.S. MEAT IMPORT LAW

continued from page 1

Reverting to using higher priced
cuts from fed cattle would sub-
stantially increase raw material
costs.

“brotectionist initintives in
the United States must be
resisted” —Stephen Wolf

In 1964 when the MIL legis-
lation was enacted, U.S. beef
exports wete virtually ndl - in
1993, UL.S. exports are expected
to represent almost 6.5% of
domestic production. When
exports are deducted from the
import quantity, net imports
amount to only 1 billion pounds
~ the lowest figure since 1965.
Over this same period, the pop-
ulation has increased by 31.6%
to 234.7 million.

Currently, export receipts
for US beef exceed the cost of
beef imports by $163 million.

Quantitative import restric-
tions applying to beef in this
market result in price distortions
and increased competition for
US exports in other areas.

The dog is now biting the
hand that feeds it!

The issue of the MIL and
quotas is not of Honda or
Toyota magnitude - imports of
New Zealand and Australian
beef total less than 8% of U.S.
production.

The excuse for discriminat-
ing against subsidized produc-
tion and below cost exports can-
not be applied against New
Zealand and Australia, the only
victims of the MIL. Both
nations practice subsidy free
agricultural economies. Tax
pavers in these countries do not
contribute a penny to their
respective beef industries — no
tax bregks, no export enhance-
ment programs, no below mar-
ket finance deals, no govern-
ment funds for promotion, no

subsidized grass, no attractive
set-a-side programs or below
market rental of federal land, no
fertilizer subsidies and no sweet-
heart freight arrangements. In
both countries the industry is
commercially orientated and
market dependent from concep-
tion to consumption.

When is the posturing to
stop? Repealing the MIL would
be a positive and painless action
which would support the pub-
licly espoused anti-protectionist
philosophies embraced by both
the Bush and Clinton camps.
Removal of the Meat Import
Law would demonstrate to the
international  community
America’s commitment to
unsubsidized production, free
market access and the expan-
sion of giobal trade.

With permission from the
authors, Stephen M. Wolf,
Chairman of United Airlines
and Dan Murphy, Editor of the
“National Provisioner” we
include editorial excerpts
recently published in “National
Provisioner” magazine and in
United Airlines' “Hemispheres.”
These modern and visionary
authors, opinion shapers and
leaders of commerce are point-
ing the way to an “anti-protec-
tionist and free trading” society
which will maximize efficiencies
and increase consumer spend-
ing.

These initiatives deserve
your support. The challenge is
to remove the Meat Imporr Law
and dispense with impediments
created by artificial tariff and
non tariff barriers to trade.

“ultimately, free trade is
the only avenue to fairness and
is the best way to ensure the
consumer benefits from real
competition” —Stephen Wolf

CANADIAN MINISTERIAL
CONFERENCE ON
COMPETITIVENESS
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suric Bryant, Dirccror

Trade Policy in the New

ealand Mear Producers

Board Washington office, was
invired by Agriculture Canada
to give a paper to the ahove con-
ference on the recent transfor-
mation that has taken place in
the New Zealand meat industry,
There was considerable
interest expressed by conference

participants in the changes in |

New Zealand ecanomic policy
autlined in the paper. Changes
which, vver a period of less than
10 years, transformed New
Zealand from one of the maost
regulated countries in the west-
ern world to one of the least
repulated. In the process of
that transformation, industries
have become much more com-
petitive internationally as they
emerged from behind highly
protective barriers. One of
thase affected was the meat
industry.

The major economic reform
process began in 1984, The first
step was to devalue the currency
preparatory to floating it in
March the following vear. Then
followed a number of policy
measures over the next seven
years inchiding the following
abbreviated list:

— Removal of assistance 1o agri-
cultare

— Removal of export assistance
- Lower import protection
- Change in the taxation system
- Privatization of government

trading activities.
- Deregulation of the domestic

economy.
-~ A tight monetary policy to

control inflation,
- Reduction in welfare payments
~ Labor market reform

The paper discussed the
effects of these policy changes
on agriculture, one of the firse
sectors to be exposed to the
reality of the world markert
when subsidies on product
prices and inputs were removed.
It then examined the more spe-
cific impact on the New
Zeatand meat industry - how it
adjusted to this new environ-
ment, and its subsequent emer-
gence as a much more diversi-
fied and efficient industry today.
Finally the paper pointed

out that future prosperity of the
New Zealand meat industry now
depends on developments in the
international trading environ-
ment. Unfortunately protec-
tionism is alive and well and is
seriously undermining the abili-
ty of the industry 1o achieve
improved market returns. A
satisfactory outcome to the
GATT round is critical to

reselving this prablem,
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New Zealand Meat Producers Board
1110 N. Gleba Rd. Suite 580

Ardington, VA 22201
Tel 703/243-1295
Fax: 703/243-1497

New Zealand Meat Producers Board ‘
The Board's prime role is to assist in the devalopment of export meat mar-
kets and o maximize returns to the producers and New Zealand. An office
is maintaingd in the Washington D.C. metro area which assisis the trade
with infarmation about the New Zealand meat induslry.
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FPublications availabie at no

charge are:

« New Zegland Meat Trade Guids

¢ Imporier/Exporier Lists

« New Zealand Meat Guide to
Carcass Classification

+"Msat New Zealand” Newsietter
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